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Our Mission 

    

 To create something that differentiated us from our 

competitors and had some inspirational features to 

drive new consumers to book Enterprise in Europe.  

 



Our Goals 

1. To create a positive user experience. 
 

2. To streamline the reservation process for the 

Transatlantic traveler.    
 

3. To create a clean and easy to navigate site with 

responsive design.  
 

4. To enable access to all Enterprise locations.  

 



Global Promotions Marketing Goals    

 
1. Build a site to showcase our Promotions while also providing an easy and 

streamlined research and reservation process.  

 

2.  Offer competitive products and ability to change promotions dynamically. 

 

 
It’s a vacation and the booking process should be Fun and Easy 

and make the consumer excited about their future adventures in 

Europe!  



Microsite Development 

1. Discovery Phase 

2. Concept Development 

3. Content Placement 

4. Access to Pricing Feed 

5. Platform and Device Testing 

6. Testing 

7. And more Testing 

8. Site Launch 



Here’s what was easy: 

 
 

 



Challenges: 

 

1. Maintaining country specific data related to SIPP codes, 

vehicle images and age restrictions. 
 

2. The API feed/xml link- testing and production issues. 

 

 



The Solution: 
 

Europe.Enterprise.com 

“North Americans have long had a passion for exploring 

Europe, and we want to make it as convenient and 

affordable as possible for them to rent vehicles while 

abroad.”  



Enterprise.com European tile image 

 



    

Europe.Enterprise.com  

 

Launched on March 17, 2014 

 

New site functions: 

   Check rates & availability 

   Choose pick up & drop off locations 

   Features specific country driving tips 

 

 

 



Europe.Enterprise.com: Reservation Process 











Europe.Enterprise.com  
Tablet version 



Europe.Enterprise.com  
Mobile version 



What did we learn? 

1. Explore New Solutions. 
 

2. Enlist Creative Help.  
 

3. Selling Senior Management. 
 

4. Test, Test, Test. 
 

5. It Takes A Village. 



The Results  

The early days-  

• We have seen increases in revenue and reservations 

week over week consistently.  
 

• We have had feedback directly from our countries to 

assist in driving tips, car information and top pick up 

locations. The village affect.  
 

• We have the ability to make changes almost 

instantaneously to update information or promotions.  

 



  


