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1 in 4 transactions now on mobile 
Expedia Inc. 2014 data 



+800,000 Mobile searches made every day 
Expedia brand 2014 data 



Over 1M views a week of our app itinerary page alone 
Expedia brand 2014 data 



Mobile creates new sources of value 
throughout the travel experience…. 
 
….disciplined Test and Learn unlocks that value 



Our Mantra : Turn problems into win-win solutions 









Personalised Experience: +20 Types of Push 

Notifications 



Real Time Reviews 



Design around Data not Devices 



More than 1300 A/B Tests Let the Customer Decide 

“Multiply, vary, let the 
strongest live...”  
 

― Charles Darwin  

Innovation fueled by Test and Learn 



Thank you.  


