


Life itself is a series of stories.



We're fundamentally

wired to absorb

- information in
the form of stories.






The Stovrics Formula

narrative + person + place + visual






“We spent hours strolling
through the plazas, and
ended up dancing in the
street with a small crowd
outside a cafe before
heading back to the hotel.
| think about that day
constantly.”

Lin B.

Trip Purpose: Family Vacation

Photo taken .25 mi away from
hotel at Piazza del Popolo, Rome
@ 45.651113, 11.494166



Harnessing the Power of Customer
Stories



Cruises: Viking River Cruises
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Romania, Constanta, Black Sea 2013

It was a beautiful windy day and we
dipped our feet in the Black Sea! Just
spectacular. Our fourth Viking River
Cruise.




Cruises: Viking River Cruises
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= 12% increase in traffic to booking info .-
' 100% itinerary coverage within 7 days .-
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DMO: Visit Orlando

Can I be Belle
without the fancy
dress?

My daughter has also been a girly-girl, frilly,
big dress, princess type. We had a Disney
World trip coming up and I asked her which
princess dresses she wanted to bring. She

Make it easy to capture
lengthy, impactful
stories from visitors to
your destination.

simply told me she wanted to be Belle, but not
in her fancy dress. It took me a minute to
realize what she meant and I got to making
the best "unfancy” blue Belle dress | could. |

searched a way to find Belle in her blue dress
at the parks, and we were there first thing

that day. The
when she saw Belle in her normal dress was

look on my daughters face

something I will always remember. She was
so sweet to my daughter and raved about her
outfit. I think in this moment my daughter
felt more like a princess than ever before

Walt Disney World o o
‘ Resort




Design with Data

CRUISE HIGHLIGHTS
Below is a sampling of ports, excursions and attractions that are featured on this Viking cruise.
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“welcome walk” to stretch your legs and get oriented.
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DAY 2 | PARIS, FRANCE

Today's tour begins with a drive along the Champs-£lysées, past the Arc de Triomphe to the world-
famous Louvre. The remainder of the day is yours to experience more of this timeless city: visit a
museum, explore Montmartre or take a moonlit cruise along the Seine River, The banks of the
Seine, with their graceful bridges and unrivaled city views, are 38 UNESCO World Heritage Site. As
always, your Program Director can help you plan your free time. (8)
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Collect at Scale & Monetize
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My JW Marriott Austin Exp...
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JW MARRIOTT.
AUSTIN

Please submit a photo/video of yourself enjoying
your time at the JW Marriott Austin. The winning
submission will earn two free nights stay!
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Our spot after work!
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Lobby Bar

JW Marriott Austin







BUILD.com

Before D) After
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Refreshing your home doesn't need to be expensive. A new coat of paint,
counter tops, and light fixtures can make all the difference. How do you
think Christine K did on this remodeled kitchen?

Check out her favorites list here: http://bld.cm/1VEaapi
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Christine Kohut, LLC - Before & After Kitchen Remodel
Refresh your home with a new coat of paint, light fixtures, and cabinet pulls.
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Before & After: Tub vs Shower.
Inspiration bld.cm/1JTFHaG
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BUILD.com
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Driving engagement using a perfect blend of
IS what consumers want in

Facebook, Pinterest & Instagram
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Christine Kohut, LLC - Before & After Kitchen Remodel o () ot Dy Sechimont Oprede
Refresh your home with a new coat of paint, light fixtures, and cabinet pulls.
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BUILD.com

e~ Build.com « buildeam - In
i@ Before & After: Tub vs Shower. #Design
#Inspiration bld.cm/1JTFHaG
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300% increase in click traffic & B
social engagement o

;:E:—‘ , Real customer stories have a tremendous impact.
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BUILD.com

Pinterest Paid CTR

Pinterst Paid CPC

Before & After: ~ On-Trend Kitchen Most Popular  Cookinginthe Get This Look Beautiful Smart Home
Customer Lighting Inspiration  Kitchen Faucets  Kitchen Bathrooms
Photos

Before &~ Smart Home  Beauwtiful Kitchen Hardware  Cookingin Get This Look Most Popular  On-Trend Home Decor
After Bathrooms  Inspiration the Kitchen Kitchen Lighting
Faucets




ACK.com

Native Watercraft Slayer 10 Propel Kayak

PRODUCT DESCRIPTION | VIOEOS | CUSTOMER PHOTOS | RESOURCES | REVIEWS | QUESTIONS
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8 Product Description and Sp Customers Also Bought

King Salmon fishing on Lake Michigan
e Te———ry— | use the Slayer inland casting for Bass
and Crappie as well as offshore on
Lake Michigan trolling for Salmon and
Trout.

W Product Videos

ICAST 2014 - NativaWater.. @ <
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What the world’s best brands

do to achieve coverage:

AI—3KER

Automate and scale the story

collection process. !

1,000 locations

x 20 stories per location * 60,000 stories

x 3 languages (English, French,
Simplified Chinese)
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What can your
customers teach
you, and each other,
through their
stories?




“I may be travelling
with my family, but |
want to live in the
moment. | am happy
to share the moments
that matter most to
me with you...the
place | returned to
after a long day of
exploring.”






