


Life itself is a series of stories. 



We’re fundamentally 

wired to absorb 

information in  

the form of stories. 



We make 

judgements and 

decisions based on 

how those stories 

make us think and 

feel. 







“We spent hours strolling 

through the plazas, and 

ended up dancing in the 

street with a small crowd 

outside a cafe before 

heading back to the hotel. 

I think about that day 

constantly.” 

Lin B. 
Trip Purpose: Family Vacation 

Photo taken .25 mi away from 

hotel at Piazza del Popolo, Rome 

@ 45.651113, 11.494166 



Harnessing the Power of Customer 

Stories 



Cruises: Viking River Cruises 

Romania, Constanta, Black Sea 2013 

 

It was a beautiful windy day and we 

dipped our feet in the Black Sea! Just 

spectacular. Our fourth Viking River 

Cruise. 
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12% increase in traffic to booking info 

100% itinerary coverage within 7 days 

Real customer stories have a tremendous impact. 



DMO: Visit Orlando 

Make it easy to capture 

lengthy, impactful 

stories from visitors to 

your destination. 



Design with Data 

Display of UGC doesn’t 

have to be limited to 

grids if you’re collecting 

geolocation data within 

the submission process. 



Collect at Scale & Monetize 



What can we learn from Retail? 



BUILD.com 



BUILD.com 

Driving engagement using a perfect blend of  

narrative + image is what consumers want in  

Facebook, Pinterest & Instagram 



BUILD.com 

300% increase in click traffic &  

social engagement 
 

Real customer stories have a tremendous impact. 



BUILD.com 



ACK.com 

King Salmon fishing on Lake Michigan 

 

I use the Slayer inland casting for Bass 

and Crappie as well as offshore on 

Lake Michigan trolling for Salmon and 

Trout. 
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61%+ increase in average conversion 

121% increase in conversion for high-consideration products 

Real customer stories have a tremendous impact. 



What the world’s best brands  

do to achieve coverage: 

Automate and scale the story  

collection process. 

1,000 locations 

x 20 stories per location 

x 3 languages (English, French, 

Simplified Chinese) 

60,000 stories 



What can your 

customers teach 

you, and each other, 

through their 

stories? 



“I may be travelling 

with my family, but I 

want to live in the 

moment. I am happy 

to share the moments 

that matter most to 

me with you...the 

place I returned to 

after a long day of 

exploring.” 




