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Eye for Travel 2016

The Venetian | The Palazzo | Sands Expo | Sands Bethlehem | Paiza | Sands Macao

The Venetian Macao | Four Seasons Hotel Macao | The Plaza Macao | Sands Cotai Central | Marina Bay Sands

Drive Direct Bookings
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ABOUT LAS VEGAS SANDS
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CHANGING LANDSCAPE OF SEARCH

Google Trends for Las Vegas Hotels
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CHANGING LANDSCAPE OF SEARCH
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CHANGING LANDSCAPE OF SEARCH

Google Trends for New York City 

Hotels
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CHANGING LANDSCAPE OF SEARCH
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CHANGING LANDSCAPE OF SEARCH
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CHANGING LANDSCAPE OF SEARCH

Source: Google 2015



9Confidential

EYE FOR TRAVEL 2016

DRIVING DIRECT
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CLOSED USER GROUPS
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CLOSED USER GROUPS
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PROVIDE UNIQUE BENEFITS
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PROVE YOU HAVE THE BEST RATES
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OPTIMIZE DIRECT CONVERSION
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MOBILE
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MOBILE
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MOBILE
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METASEARCH
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TRIPADVISOR

According to Comscore, 50% of travelers that purchase 

online visit TripAdvisor
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RATE PARITY & BRAND PROTECTION
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RATE PARITY VIOLATIONS
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KEYWORD BIDDING
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CEASE & DESIST
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CONCLUSION

1. Make direct bookings simple and valuable

2. Mobile is a device, not a discounting channel

3. Connect to meta sites, but watch your CPA

4. Create a tracking system for rate parity violations

5. Get tough!  Fight to protect your brand
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Thank You

Mark Molinari

Corporate VP of Revenue 

Management & eCommerce

Las Vegas Sands Corporation

Mark.molinari@sands.com


